
March 1, 2007 is a date that we’ll always remember in
Alabama as the day a deadly tornado changed the lives of
Enterprise residents forever. The tornado caused severe damage
to Enterprise High School and Hillcrest Elementary School.
Sadly eight students lost their lives and several other students
suffered multiple injuries.

“Our hearts and prayers are with this entire community,”
said State Superintendent of Education Joe Morton. “The
faculty and students did everything they could to make sure
everyone was safe and protected from the storm, but
sometimes Mother Nature is more powerful than all of our
plans and efforts. Grieving and rebuilding will take time, but
these schools and this community will be back. I pledge our
help and support from the state Department of Education. We
will do everything we can to partner with this community and
help address the physical and emotional needs of the teachers,
students, and their families.”

 Enterprise High School March 2.
 President Bush visits Enterprise

High March 3.

Dr. Morton is requesting that the
education community donate to the
Tornado Relief Fund that has been

established at CB&T Bank in Enterprise.
There are two ways you can donate – 

by check or credit card.
Send a check made payable to:

Enterprise Tornado Fund to CB& T Bank
Attention Derek Bynum
N. Boll Weevil Circle
Enterprise, AL 36330.

You can make credit card donations by
phone, call 334-347-0081.
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This year ASCA Conference
was a huge success with an
array of nationally known

speakers. Beth Holloway-Twitty,
mother of Natelee Holloway, shared
her experience with the media and

authorities in Aruba when her
daughter went missing on a class trip
May 2005. Steve Knagg, director of

communications with the Garland
Independent School District in
Garland, Texas, passed along his

knowledge of how to deal with the
media in chaotic times and how to
handle the media wolves. Knagg’s

years of experience in
communications with the Garland
School District and a past president of

National School Public Relations
Association (NSPRA) enhanced his
presentations with humor and real-life

situations. Bob Noyed, director of
communications of Wayzata Public
Schools in Minnesota, focused on

how the role of strategic advisor is
imperative to communications and
school systems. Susan Dryden

Whitson, press secretary to First Lady
Laura Bush, spoke on her career from
a school teacher at Hoover High

School to the White House. Dr.
Robert Norton, of Auburn University,
informed us of the dangers of some

non-profit organizations can sabotage
students. Debbie Elmore, Southeast
Regional Vice President of the

(NSPRA) spoke about the success of
the Red Carpet School program in
South Carolina. 

We also recognized some of our
own and the success of their

programs and job

duties. 
Hats off to
ASCA President Pat

Morrow, for such a
worthwhile
conference.

ROOKIE-OF-THE-YEAR AWARD Winner
By Terry Wilhite, Director of Communications 
Baldwin County Board of Education 

2006 ASCA AWARD WINNERS

Communicator of the
Year Award
Judy Caton

Elmore County School
System

Bright Ideas Award
Pam T. Henson

Baldwin County Public
Schools

N. Joyce Sellers
Superintendent of the

Year Award
Dr. J. Phil Raley,

former superintendent of
Opelika City Schools 

2
Public Relations in Our Schools

–NOT PICTURED–
Local School

Communicator of the
Year Award
Bill Griffin

Florence City School
System
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ASCA Library
Held in the State Department of Education Communication’s Section, the
ASCA Resource Library includes books, audiotapes, videos, and DVDs that are
available to any ASCA member. The library includes some of the following
useful material:

WHAT Not TO WEAR

FOR ON CAMERA INTERVIEWS

Hopefully your first TV appearance will
be a very exciting experience, and
you’ll probably spend hours carefully
preparing what you want to say. You’ll
also very likely spend much time
preparing what to wear. This is a vital
part of the process because TV is
primarily a visual medium and how you
look is an important part of the
package. So, to save you some time,
here are the rules:

Don’t wear all black. You’ll look as
though you’re disappearing into a hole.
This often throws women into a panic,
as we love the slimming properties of
black, particularly when TV will
probably make you look slightly heavier
than you are in real life. Black trousers
or skirt will normally be fine as a filmed
interview will generally concentrate on
your top half, but do go for a color on
top if you can.

Don’t wear all white. It makes TV lights
bounce back and you’ll look like you
haven’t seen the sun in years.

Don’t wear anything with a very small
pattern such as pin-stripes, tweed or
polka dots. Again, it has a strange effect
on TV lights known as strobing. Men
should avoid pinstripe shirts – bring a
change of clothes if you’re not sure.

No visible logos of companies or
brands (watch out for this particularly
on sportswear) as this may be regarded
as advertising. You may be asked to
change if a logo is too obvious.

More wardrobe rules in the 
April edition of PROS.

Title Format Description
Center for Advanced Media Studies, Booklet, cassette, How to prepare for TV interviews
Mastering TV Appearances: The 5-Star and videotapes
Survival Guide for Effective TV Interviews

Educational Public Relations, Book History and present day
by Philip T. West public relations for education

School Crisis Management: A Planning Conference notebook from A guide on how to treat
and Coordination Conference October, 5, 1998 meeting  a crime scene, the media’s role, 

in Birmingham making a plan, and the aftermath
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GRAMMAR GIRL - A QUICK AND DIRTY SUCCESS

By David E. Williams

(CNN) - Grammar lessons often are associated with high school drudgery –

diagramming sentences and memorizing obscure rules in between passing

notes in English class – but an Arizona technical writer has turned the

seemingly dry subject into a popular podcast.

Mignon Fogarty, the woman behind “Grammar Girl’s Quick & Dirty Tips for

Better Writing,” has been explaining the finer points of commas, colons,

and split infinitives since July.

She recently weighed in on a dispute over apostrophes that divided the

U.S. Supreme Court. Grammar wasn’t the issue in the 5-4 decision, but

Justice Clarence Thomas referred to “Kansas’ statute” in the majority

opinion, while Justice David Souter wrote about “Kansas’s statute” in the

minority.

Fogarty said both men were correct, but that she preferred leaving off the

extras. “Justice Thomas’ name ends with an s, so you might guess that he is

more familiar with the issue,” she told her audience.

Fogarty, 39, said she got the idea for the podcast, sort of an Internet radio

show, during a California vacation. “I was sitting in a coffee shop one day

in Santa Cruz, California, on vacation and editing technical documents,

because I work on vacation, and found so many grammar errors and it just

hit me that grammar was something that I had expertise in that would lend

itself to a short tip-based podcast,” she said.

The show is currently the 47th most popular podcast on Apple’s iTunes

service, right behind “Merriam-Webster’s Word of the Day.” Fogarty said it

has been as high as number twom and the shows have been downloaded

more than 1.3 million times.

TIPS FROM GRAMMAR GIRL
Source: Mignon Fogarty
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Fogarty said she’s gotten some publicity, but that most of her audience comes

from word of mouth. “I get e-mails from people who say ‘I just discovered

your podcast and I’ve told everyone I work with’ or ‘I told every teacher at

my school,’” she said. “I get a lot of e-mails like that where people discover

it and they just can’t wait to tell everybody, which is really cool.”

Sara Kearns, a librarian at Kansas State University, has been listening to

Grammar Girl since October, and recommended it on the library’s blog. “I

listen to Grammar Girl in chunks. A couple of weeks may go by and then I’ll

listen to 10 of them at a time,” Kearns said in an e-mail interview. “The

genius of Grammar Girl, apart from her ability to simplify grammar, is that

she posts the transcripts so that I can stare at a gnarly piece of grammar until

it clicks.”

Fogarty said her audience ranges from schoolchildren in China to CEOs in the

United States.”I try to make it fun. I’ve even had people say ‘I’m not that

interested in grammar, I don’t know

why I listen.’ But I’m glad that they

do,” Fogarty said. “I think people like

that it’s short. It’s sort of a low-

commitment podcast. And yet they

learn something that’s useful that they

can put to use when they write their

next e-mail.”

The success of the show prompted

Fogarty to produce two more

podcasts “Mr. Manners’ Quick and

Dirty Tips for a More Polite Life” and

“Money Girl’s Quick and Dirty Tips for a Richer Life.” She said she’s started

selling ads and is even getting some interest from book publishers.

One drawback of her work, she said, is that listeners are nervous about

writing her. “I feel bad about that, I don’t want people to be afraid to write to

me, but about half of my e-mails start with some sort of pre-apology for

errors they expect to make,” she said. She said they shouldn’t worry, and that

she doesn’t send back e-mails with big, red correction marks.

For more information visit http://grammar.qdnow.com/

Making the Most of
Audiovisual

Presentations

Visual presentation has moved a
long way from just flip charts

and overhead projectors.
Last month we gave you 4 tips,

here are some more:

Delivery technology. Use a delivery
technology that your audience can
access. VHS may be old hat, but
many home audiences still have
access. Similarly CD-ROM or DVD
may be the ideal business medium,
but beware that some companies do
not have or actively disable them
on workstations. The same is true of
newer technologies such as USB
pen drives, SmartMedia, and so on. 

Multimedia usage. To expose the
message to the largest audience
consider multimedia usage such as
video, video clips within
PowerPoint, Web usage, business
TV applications, and so on. 

Production values. Good scripting,
photography, graphics, and editing
will reflect on you. 

Keep your options open. Review
and revise your AV periodically
including the delivery channels to
reflect audience needs and the
available technology.

http://grammar.gdnow.com/
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MARCH 1-30
ACCESS
Contact Mark Ward for more information, 334-242-8038

MARCH 19-27
ALABAMA HIGH SCHOOL GRADUATION EXAM
(AHSGE) (Form Pilot – selected school systems)
Contact Mark Ward for more information, 
334-242-8038

MARCH 22
STATE BOARD WORK SESSION
Montgomery

MARCH 27-30
ALABAMA ASSOCIATION OF ATTENDANCE
SUPERVISORS (AAAS) SPRING CONFERENCE
Perdido Beach
Contact CLAS for more information, 1-800-239-3616  

APRIL 2-13
ALABAMA READING AND MATHEMATICS TEST
(ARMT)
Contact Mark Ward for more information, 

334-242-8038

APRIL 2-13
STANFORD ACHIEVEMENT TEST (SAT)
Contact Mark Ward for more information, 334-242-8038

If you would like to submit an article for PROS or have suggestions
for this publication please contact Brooke Thorington

at 334-242-9950 or bthorington@alsde.edu


